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stepping mto higher education started wath
cowrage and will power.
Bev Mother Dr. Leema Fosano's path to success

towards lngher education was through
= | determined action. She stmved to achieve
. academuc excellence, by providing guality

educaion through excellent teaclhing and
leaming activities and research pursmts and
through a continuous assessment of academuc
achvities. so as to empower young women to
evolve as selfreliant chzens of the global
village who would cater to human welfare and
sustainability.

VISION: To provide |lmmamzng and
hiberalizing education so as to form responsible
cittzens who in sohidanty with others will create a
Just Sociefy.

OBJECTIVE OF THE CONFERENCE.:

 To promote research among all of the
conference’s active participants and to offer a
strong fonum for the expression of inferest and

NATIONAL CONFERENCE ON
‘REIMAGINING COMMERCE AND MANAGEMENT
IN THE AGE OF DIGITALIZATION’
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OrGANIZED BY critical ideas.
DeparTMENTS OF COMMERCE, CORPORATE » To prowvide a chance to improve the
SECRETARYSHIP, ACCOUNTING & FINANCE AND knowledze and abiliies needed to address
Business ADMINISTRATION business issues and the difficulties of making

decisions m a dynamic corporate environment.
Abour the College * To converse about the difficulbes with

The Society of Sisters of St Anne has been an Jone S8, Ikl 0 ST soumes
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the field of lngher educaton for young women.
The future belongs to those who believe m the
beauty of thewr dreams Owr foumdress
Thatipathn Gnanamma 15 our role model, whose
vision and dreams have served as an Inspiration
for hard work and determunation Ohr journey of

their understanding of international business.
CAILL FOR PAPERS:
Ongmal research papers are mvited m the
following themes:
Conference Sub- Themes
An mdicative list of sub-themes but are not

limited to:

Marketing
Evolving Consumer Behavior in the
Digital Era: (Covers Millenmials & Gen Z
in commerce, social media influence, rise of
soctal commerce, instant gratification
trends, and mral digital markets )
Strategic Marketing im  a  Digital
Landscape: (Covers balancing short-term
campaigns with long-term brand bulding,
new pathways for engagement, and lessons
from cross-industry digital practices.)
Al Technology, and Ethical Dimensions
in Commerce (Covers Al-powered
enterprises, cognitive transformation. ethics
in  digitalizaton, and responsible Al
adoption )

Human Resource Management

Digital Transformation and Technology-
Driven HEM (Covers HBE  analytics.
technology mnovations, AI m HR.  and
policies for navigating digital disruphions)
Human Capital, Emplovee Experience,
and Workplace Dynamics
(Covers employee engagement virtual
teams. boundary less orgamzations. and
change management m the digtal
workplace).

Leadership, Ethics, and Strategic HR i the
Digital Era (Covers adaptive and mclusive
leadership.  ethics, wvalues, tmst and
reimagiung human capital strategies).




Finance & Economics

Digital Transformation of the Financial
System and Markets (Covers Indian
financial system, fAnancial markets,
bankmng. fintech mmwinal funds msurance,
and financial mclusion )
Emerging Technologies and Innovations
mm Finance (Covers digital mnovations,
cryptocurrency. block chain and the future
of digital transactions )
Sustainability. Literacy, and
Entrepreneurship in the Digital Economy
(Covers sustaimnable finance. financial
Literacy & behavioural finance,
entrepreneurship. and family business mn the
digital era.)
{The contributors to the paper may also submut
the paper in any other related area. which iz not
covered mn the list.)
GUIDELINES FOR
SUBMISSION
The Paper must contan the full title of the
article, name of the author and co-author if
any. The papers must be m M5-Word with
Times New Foman font. The font size must be
12, with 1.5-line spacing. Abstract must
contam a maximum of 250 words and full

paper shall not exceed 8 pages.
PUBLICATIONS:

Conference proceedings will be published
with ISSN mumber Peer reviewed papers will
be published online m www ijcrar com with
ISSN.

PAPER

IMPORTANT DATES

Submission of Abstract: 10.09.2013

Intimation of acceptance: 12.09.2015
Submission of full paper: 18.00,.2025

REGISTRATION FEE & DETAILS

» PG Smdents Rs. 300/-
» Research Scholars Rs 300
* Acadenucians Rs. 600/~
s Industnalists: - s 1000/-

Remsirahion 15 compulsory for the parficipants
Co-Author(s) nmst register separately.

The fee amount may be paid through online or
DD drawn m favor of ST. ANNE'S ARTS
AND SCIENCE COLLEGE

Femstration form and paper should reach us
through the followmg e-mail

annesconfeom @ gmail.com

Bank Details

A/CNo:3269606311

Bank: CENTRAL BANK OF INDIA

Branch: SEMBIAM (TN}

IFSC Code: CBINO280881

MICE. CODE: 600016020

CONTACT DETAILS:

DE. A SELVA MARY- 9003134127
DE. NAVANEETHAM - 3919040200
DR NITEYA PRIYA - 9600196020

Online Registration Link:
hitips:forms. elebsMIX TepIpz]l FI0 76

&
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ADVISORY COMMITTEE:

1. Dr 5 Mumgesan

Former Syndicate Member - (Umiversity of
Madras) & Fommer Pnoncipal, Thiruthangsal
Nadar College, Chennai.

2. Dr. 5. Bamanathan

Former Syndicate Member (Umversity of
Madras) Former Primcipal. ASAN Memonal
College, Chenna.

3. Dr. N.L Ammdhavee
Principal, Thinmumgan College of Arts and
Science, Thinuvallur

4. Dx. Arockiamary Geetha Pufus
Prnincipal and Associate Professor
Pameian College of Arts and Science College,
Chennan

ORGANIZING COMMITTEE CHIEF
PATRON

Rev. Mother. Dr. Leema Rosano
Chairperson

CONVENOR

Dr I Amnammal Arputhamary

Prncipal

CONFEEENCE ORGANIZING
SECRETARY
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